






As a visitor to Reef.org, I want to easily navigate the site and understand its mission, so I can learn
about ocean conservation, donate, or get involved. But I struggle to find relevant information
quickly because the website has a confusing navigation system and inconsistent page layouts,
making it difficult to follow the organization’s efforts and support its cause effectively.





L I K E S
S p e n d  t i m e  o n  t h e  w a t e r ,

v o l u n t e e r s  h i s  t i m e  f o r  b e a c h

c l e a n u p s ,  l i k e s  t o  l e a r n  n e w

t h i n g s

L O V E S
S p e n d i n g  t i m e  w i t h  f a m i l y  a n d

f r i e n d s  i n  o u t d o o r  s p a c e s .

D O E S  N O T  L I K E
F e e l i n g  h e l p l e s s ,  b e  s t a g n a n t  

PROTO PERSONA
A s  a  l o c a l  w h o  i s  a w a r e  o f  t h e  d e c l i n i n g  m a r i n e  e c o s y s t e m s ,  i t ’ s  p e r s o n a l  t o  t h e  u s e r .  T h e i r  m o t i v a t i o n  t o

p a r t i c i p a t e ,  p a r t n e r ,  a n d / o r  d o n a t e  t o  R e e f . o r g  i s  t o  h e l p  p r o t e c t  a n d  r e v i v e  t h e  b i o d i v e r s i t y  o f  t h e i r

l o c a l  r e e f s  a n d  o c e a n s .

OCCUPATION

NAME

AGE

LOCATION

MARITAL STATUS

KIDS

Andrew Lewis

Hotel Attendant 

South Florida

27

Single

None

P E R S O N A L I T Y
A n d r e w  i s  a d v e n t u r o u s ,  p a s s i o n a t e ,  e m p a t h i c ,  a n d  m o t i v a t e d

A  P O T E N T I A L  S O L U T I O N
A n d r e w  w o u l d  b e n e f i t  f r o m  p a r t n e r i n g  a n d  g e t t i n g  i n v o l v e d  w i t h

R e e f . o r g ’ s  i n i t i a t i v e s .  

F E E L S  A N N O Y E D
P e o p l e  d i s r e s p e c t  t h e

e n v i r o n m e n t  a n d  d o  n o t

c l e a n  u p  a f t e r  t h e m s e l v e s

w h e n  i n  g r e e n  s p a c e s

P A I N E D  W H E N
T h e  e n v i r o n m e n t  i n  h i s

c o m m u n i t y  i s  n e g l e c t e d

N E E D S  T O
F e e l  i n v o l v e d  i n  c r e a t i n g  a

p o s i t i v e  e n v i r o n m e n t a l  i m p a c t

i n  h i s  c o m m u n i t y



Identified content hierarchy on REEF.org
Conducted an in-depth site audit
Took a full inventory of the site
Categorized key pages and navigation
elements into three groups:

Must-fix
Fix-soon
Nice-to-fix

Identified essential navigation and
hierarchical needs of the site



SITE MAP



WIREFRAME
Home Page Hamburger Get Involved REEF Trips Destination



At REEF.org, our voice and tone reflect our core
values. 

We aim to be trustworthy, engaging, caring,
educational, and earnest.



BRAND GUIDE
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A/B TESTING

Why did we choose this change?

Visibility & Access: More accessible to users
compared to the hidden button inside of
hamburger menu

User Experience: May enhance user
experience by making it more visible and easy
to find the donation option quickly

User Behavior: Testing this change will provide
insights inon how users interact with the main
nav bar versus the hamburger menu 

Business Goal: Donations are a critical aspect
of REEF.org, and testing placement will
determine the most effective location for
maximizing donations (while still maintaining a
clean, user-friendly design) 

Mobile Design Optimization: Mobile and
desktop users have different navigation habits,
so testing button placement on mobile helps
identify the best design practices for mobile
user conversion

Version A Version B Version B



88%
The "donate" button's success was due to its
prominent placement in the main navigation.

Users found the navigation bar and button
colors too bright and unappealing.

Future iterations will refine the color scheme
for better visual appeal and contrast.

A/B TEST RESULTS

88% of users preferred the "donate"
button within the main navigation on
mobile, as it captured their attention and
required fewer clicks to make a donation.

OUR FINDINGS



LOW TO HIGH FIDELITY COMPARISON

Original

Low Fidelity High Fidelity



LOW TO HIGH FIDELITY COMPARISON
Original High Fidelity



LOW TO HIGH FIDELITY COMPARISON

Low Fidelity High Fidelity



HIGH-FIDELITY PROTOTYPE’S VISUAL DESIGN LAYER

Testing color scheme
A/B testing with footer options
Testing main nav components
and usability
Develop and test templates for
subpages

Future Iterations

https://www.figma.com/proto/HqoVE8Do7C4iHkn4B3XOXf/Module-assets?node-id=232-2617&t=2jsNmVz3VsaBY6TK-1
https://www.figma.com/proto/HqoVE8Do7C4iHkn4B3XOXf/Module-assets?node-id=233-3113&t=2jsNmVz3VsaBY6TK-1



