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Meet the team.

Patrice Miller Katherine Davis Lydia Sicking

UX Researcher UX Researcher UX Researcher



The rapid evolution of digital
marketplace platforms on
major e-commerce sites has
transformed the retail
landscape, disproportionately
benefiting large corporations
while potentially marginalizing
smaller enterprises.

Small businesses often
struggle to keep up with the
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Research and Affinity Process /&2

Affinity Map Lite

Attitudes Toward Local Shopping Shopping Behaviors Convenience/Time Saving
Customer service Price is a little Prefers buying Prefers shopping Free shipping is a Online returns are a
better in-person higher in person clothes in-person to in-person for motivating factor for hassle

see quality clothes to try-on online shopping
Sho_ps small ‘ sho!as small : Likes to use reviews Online is convenient | go to the mall so |
EEhes Gl pUsinessbeftheps to make decisions can hit multiple
unique items community and is about purchases stores at once
- ethical

online
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lterated Behavioral Archetype &

She wants to look
good, but she
doesn’'t want to
spend a lot of time
or money on the
clothes.

They would like
[their gift] to be
personal... and have
reliable
communication with

business owner.

&
e

Has a need for
efficiency in the
shopping process
and wants to
support local
businesses.

A busy
consumer needs
a versatile outfit

for both a
networking
event and an
upcoming
wedding. She
wants to shop
local but has
limited time and
money to find a
unigue piece
that works for
both occasions.

Our research confirms that our
customer behavioral archetype
values unique, high-quality
products and often find them at
small businesses.

They are also influenced by time
constraints and positive
customer service experiences
when making purchasing
decisions.

Additionally, our research
uncovered a desire for "one-
stop shopping" and a significant
preference for pre-purchase
research within an app or
website. These new insights are
included in our latest iteration of
the customer behavioral
archetype.
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User Insights

During user interviews and surveys, we
discovered that shoppers of apparel like to
touch and try on items before purchasing.

Therefore, we believe users would benefit
from a way to plan and research their visits to
local small businesses before going in
person. We can provide this with a mobile
app that enables online research,
determines the availability and location of




A time-conscious shopper needs to efficiently
research unique, high-quality apparel online before
visiting small businesses so that they can make
informed decisions and enjoy a more interactive and
productive in-store experience.
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How Might We Statement

How might we provide a variety

How might we help consumers How might we assist consumers
seeking unique, quality apparel in effectively prioritizing their of fulfillment options (in-store
and immediate, personalized time while shopping? pickup and home delivery?)

customer service?
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Summary of Research Findings

Users prefer a hybrid approach to shopping, valuing both the convenience of online research and the personalized experience of in-
store visits.

They like to research products online to compare features, availability, and prices before making in-person purchases. Local businesses
are often the go-to for unique items and clothing, but users are unaware of their online presence, missing out on valuable research
opportunities. While in-person shopping is preferred for trying on clothes and assessing product quality, users appreciate the
convenience of features like in-store pickup and live chat.

A simple, user-friendly app design is crucial, while intrusive notifications should be avoided.
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Creative Matrix /&

An app that allows users to [
navigate local shops on an

online platform will fulfill _—

users’ desire to research B S

products available at their

local small business.

Patrice M

App displays store
inventory f what is in

Favorites list. Push when
stock

favorites are on sale.

90% of users surveyed prefer

a text or chat customer = = N N “ =
service option. Our research et i S —
dictates that this is a must- o

have feature for Localook.

Select type of notification,
either “allow update
messages from seller” or
“allow promotional
notifications”

tydia.sicking19
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Prioritization Matrix

« Store information page on app for « Off / on toggle in settings for push notifications
hours, phone number, address. « Private / public profiles or favorites lists

« App displays store inventory / what :
is in stock

M o St u Se rS U t | I | Ze o n I | n e « Filter option by clothing description

« Chat option for customer service

shopping for convenience through the app

¢ Push notifications when small

b ut a | 8 O d e S | re t h e businesses are having sales

(promotional)
| 1N -  Order online pick up in store.
ex pe rl e n Ce Of | n pe rso n « Filter system to sort by price and
dress code

ShOpplng. LocaIOOK a“OWS ¢ Search radius for location
customers to tailor their

RS e e o

a location radius designed
. . « A way to collect links to similar g
tO on |y d 1S p | d y t h e Inven tO ry products and group them together « Include customer reviews of individual products

to compare them i « Build a profile to include special events and birthdays

Of Sto re S | n t h e u S e rS’ « Favorites list or inspiration mood « Gift registry

boards for products and shops /
desired area. M
« Push notifications when liked items
are on sale
« Store reviews section
« Connect with services like Doordash

Research indicated users e

want to compare similar B programBrepe
products, filter for prices,

size, color and apparel type.

User Value




Localook _ L S—

Julian Reyes, a frugal fashionisto, is going to conference and needs a | ¢ Search and view products available

few statement pieces to standout from the crowd. He usually browses in local small businesses

U ser J ourn ey . " | online before he c‘lemd‘es on his f.mal look, but hes. rec?ently t?ecome . thlons for delivery, |'a|ck-up‘
underwhelmed with big box retail and outlets. Julian is looking for « Find and try-on a variety options as

high-quality, unique pieces that he can try before he buys. quickly as possible.

ldeal users for the Localook app The Experience
are people who have limited e Explore Search and Plan Visit and Try-on Purchase
tl m e a n d Wa nt a n | nte ra Ctlve JU||an Reyes o Julian opens Locatook e Filters for product o Uses public transportation to 6 Julian purchase the slacks he

Agl category and size visit the store he chose. had on hold and finds a great

experience when purchasing 39

e Updates his profile and Browses through options Notifies the shop owner He successfully purchases
a p pa rel Occupation selects his location radius returned by the search that he's coming and ea hand-made blazer next

Research Fellow and Ph.D requests a hold on his doort

candidate Selects his favorites targeted items.

and plans his trip
Location

Eureka Springs, AK

Alternative fulfillment options
like ordering online to pick-up in _ I?

User Motivations

store let customers save time,
see variety, and verify quality.

» Likes to feel well-dressed

« Has an important event to
attend soon

Opportunities

 Limited time to shop

Opportunity to discover Saves time when Can try before he buys Chats with the store Multiple fulfillment
and support new small browsing purchase to determine quality owner in-app for direct choices

businesses options on Localook and fit of his customer service
before going to the purchases.
store to purchase.
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User Flow

search bar

/ 4
/ / Input product /
( Start )% Create profile 7 Input zip code % Select location radius % description into /
, / /
L

Our team utilized usability
heuristics to chart the l

U S e rS J O u rn ey > Return to list of matches / App returns list ’/
of matches

Recognition and recall of I

navigate the platform.
Users will have control
over their journey when Aads ofaortes I
using product search and l

location radius features.

I C O n S WI I I h e I p u S e rS H Ii:f;;:g:ﬂ?g %‘ Select product options H Product page % dgsIIch:ls:Iiin I

Selects dropdown menu
and filter by size

A
I
I
I
I
I
I
[

/ App returns /
Ch
Clicks the chat feature desi:et::irt smaller list of ) ( —_——
matches /

This app will house all of

these features within a / ot meseans Ey
minimalist interface. 4 i S o sencet|— (SRS —(

from seller /

!




Home Screen Filter Results

Product Page

Localook

Wireframe /&

ramay

ocalook J|_ocalook

"

ocalook

- "

“Where Quality Meets Convenience” “Where Quality Meets Convenience”

“Where Quality Meets Convenience”

Search Results for “red shirt”

Welcome to Localook! o :
Let’s get started. Co_—o Fi lteD

Fabulous Red Shirt

Q. Enter shopping location zip code

)

[ Use current location

J

Basic Red
Shirt

Basic Red
Shirt

(

-

Basic Red
Shirt

(

Basic Red
Shirt

\_

Basic Red
Shirt

(

\_ /

Basic Red
Shirt

/

N

\

Select A Size ®
Choose options

Product Details

Fit & Sizing

Fabric & Care

Reviews

This item is available at
My Local Store

123 Main Street
Mytown, NC
704-123-4567
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User Testing

« We chose to use moderated in-person testing because we felt we could get better feedback, as well as
being able to see a user's body language

« We each tested the wireframes, iterations and prototypes individually on our respective family
members
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User Feedback and Changes Made

User feedback highlighted several areas for improvement, including the need to emphasize that shoppers
are selecting items for in-store pickup rather than ordering them for shipping. Additionally, it was noted
that essential information like item price was missing from the product page. Moving icons and links to the
bottom of the page was suggested to enhance accessibility and navigation. Finally, the feedback pointed
to specific challenges related to navigation issues, search and filtering problems, product display and
information, cart functionality, and usability and interaction challenges.

Usability Heuristic: @ Flexibility and efficiency of use Recognition rather than recall Match between the system and
real world

We've enlarged the notification Moved icons to the bottom of Added pricing and location

about in-store pickup to ensure each screen to emulate a typical | information in multiple locations;

it's clear before you proceed app interface search results screen, product
screen and confirmation screen




Localook Home Screen Filter Results Product Page

Q Q Q

/]

Prototype /& L ocalook | ocalook | ocalook

-y -l -4

“Where Quality Meets Convenience” “Where Quality Meets Convenience” “Where Quality Meets Convenience”

Filtered Results for “red shirt” Fabulous Red Shirt

(= Filter) g ™

\ / Welcome to Localook!

Let’s get started.

Basic Red Shirt / \
$20.00 N
Available at Pink Elephant Shop
123 Main Street, Yourtown Q. Enter shopping location zip code K /

| $40.00
Qse current location «D

Add To Cart +

Select A Size ®
Choose options

Fabulous Red Shirt

$40.00

Available at Blue Moon Emporium
456 Main Street, Yourtown

Fabulous Red Shirt
$40.00

Available at Blue Moon Emporium . .
456 Main Street, Yourtown Fit & Sizing

Product Details

Fabric & Care
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What We Learned / Next Steps

Overall, users were able to navigate the app and complete the tasks we outlined in our plan, so we
feel the prototype was a success.

» People struggled to understand what a wireframe or low-fidelity prototype was; they were confused by

the lack of functionality
» The shopping cart did not accumulate items if users wanted to buy more than one item

« Users could not change the search location once they began to enter their zip code
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Thank you!
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